THE BISCOTTI COMPANY

The 2026 Biscotti Report
Charts for the Report

Clean report-ready PDF chart pack

This chart pack contains the key visuals created from the locked 200-response survey sample, plus the separate 74-response
Chocolate Almond follow-up.

4 N
Important base sizes

* Main survey: locked sample of 200 responses
* First-purchase question: 199 responses
* Traditionalist subgroup: 34 respondents within the 200-response sample

* Chocolate Almond follow-up: separate survey with 74 responses
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Three Doors Into Biscotti

First-choice flavor path among survey respondents

First-choice flavor path among survey respondents
Three Doors Into Biscotti
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Fruit-and-Nut Traditional Chocolate Bright citrus/ Dessert-inspired
fruit
Source: 2026 Biscotti Preference Survey (locked sample, n = 200).
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How People Choose Their Biscotti Flavors

General flavor-selection behavior

General flavor-selection behavior
How People Choose Their Biscotti Flavors
Start with traditional, then sometimes explore _ 37.5%
Choose traditional and newer flavors equally 26%
Usually stay with traditional flavors - 17%
Decide by mood or occasion 12.5%
Usually seek unusual or newer flavors - 7%
O.L'Il% 10.|0% 20.|0% 30.|0% 4U.I0%
Source: 2026 Biscotti Preference Survey (locked sample, n = 200).
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How People Prefer to Start

Preferred first purchase when trying biscotti from a bakery

Preferred first purchase when trying biscotti from a bakery
How People Prefer to Start
Several individual flavors 41.2%
Variety pack or bundle 30.2%
One flavor 28.6%
0% 10% 20% 30% 40% 50%
Source: 2026 Biscotti Preference Survey (first-purchase question, n = 199; one response missing).
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What Encourages Trial

Factors influencing whether someone tries an unfamiliar biscotti flavor

Factors influencing whether someone tries an unfamiliar biscotti flavor
What Encourages Trial
Appealing ingredients or flavor combination 75%
Trust in the bakery or brand 24%
Included in a variety pack or bundle 24%
Able to sample it first 21%
Seasonal or limited-time flavor 19.5%
Sale or promotion 14%
Customer reviews - 9%
Other . 5%
Friend or family recommendation I 2%
Buying as a giftl 2%
0% 20% 40% 60% 80%
Source: 2026 Biscotti Preference Survey (n = 200). Multiple selections allowed; 18 respondents selected more than two options.
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How People Most Often Enjoy Biscotti

Coffee leads, but the ritual is personal

Coffee leads, but the ritual is personal

How People Most Often Enjoy Biscotti

24%

Dunked in regular coffee

With coffee, but not dunked 21%

On its own 19.5%

It varies 16%

With tea 8.5%

7%

Dunked in espresso, cappuccino, or latte

With milk 3.5%

With wine or another after-dinner drink || 0.5%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0%

Source: 2026 Biscotti Preference Survey (n = 200). Explicit coffee-related modes total 52%.
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Why People Buy Biscotti

Primary purchase purpose

Primary purchase purpose
Why People Buy Biscotti
Primarily for myself or my household 717%
For myself and as gifts equally 18.5%
Mostly as qgifts 3.5%
| don't currently buy biscotti f| 1%
0% 20% 40% 60% 80%

Source: 2026 Biscotti Preference Survey (n = 200).
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The Loyalist Discovery

First-choice path among respondents who said they usually stay with traditional flavors

First-choice path among respondents who said they usually stay with traditional flavors

The Loyalist Discovery
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Traditional Chocolate Fruit-and-Nut Bright citrus/

fruit

Source: Cross-tabulation within the primary survey (subgroup n = 34). This chart refers to a subgroup within the 200-response sample.
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Single-Flavor Preference Is Stronger Among Traditionalists

Share preferring to start with one flavor

Share preferring to start with one flavor
Single-Flavor Preference Is Stronger Among Traditionalists
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Traditionalist subgroup All other respondents
Source: Cross-tabulation within the primary survey. Bases: traditionalist subgroup n = 33 valid first-purchase answers; all others n = 166.
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How People Classify Chocolate Alimond

Separate 74-response follow-up survey

Separate follow-up question showing why flavor doors are not walls
How People Classify Chocolate Almond
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Chocolate Both Traditional Something else
Source: One More Biscotti Question follow-up survey (n = 74). This is a separate survey, not the 34-person traditionalist subgroup.
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